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OF GLOBAL IMPLEMENTATION 

Based on schools taking part between 
March and June 2021



THE FAST HEROES CAMPAIGN 
Targeted primarily at young children and their grandparents, it aims to raise 
awareness of the key symptoms of stroke and to increase understanding about 
the importance of calling an ambulance straight away. 

SUMMARY OF 
POST CAMPAIGN 
RESEARCH
Post implementation research is conducted to 
help assess the impact the campaign is making, 
as well as to secure learnings for future phases.  
This is done in two ways: 

Firstly, parents of children who take part are 
asked to answer a series of questions before 
their child starts the programme and then after 
the 5-weeks of lessons are completed. This 
questionnaire is then repeated six months later 
to see if the knowledge has stuck.  

And secondly, research is conducted via an 
independent online portal amongst teachers 
who implemented the campaign and parents of 
children who took part. These questions assess 
changes in knowledge, confidence and intent as 
well as digging deeper into subjects such as 
how and why they took part.

KNOWLEDGE TEST 
VIA THE WEBSITE 
By the end of July 2021, 6,199 parents 
have completed both the pre and post 
implementation questionnaire via the website. 

This data suggests a positive trend in 
message recall and knowledge increase, 
as highlighted by the summary stat below:

There was a 66% 
average improvement 
in stroke knowledge*

Phase one participation 

1,860
Number of Schools

3,384
Number of classes

5,724
Number of teachers

72,450
Number of children

14
Number of countries

The central idea of the campaign is to harness 
children’s enthusiasm for learning, and then 
encourage them to share the knowledge 
they’ve gained with the rest of their family.  

According to the World Stroke Organization...

If not treated quickly and appropriately then 
sadly more than half of stroke patients will 
be left dead or permanently disabled. And 
research has shown that people often do not 
recognise the key signs of a stroke and do not 
seek emergency medical care straight away  
– a study from Italy found that only 23% of stroke 
patients correctly realised they were having a 
stroke, and just 11% called for an ambulance. 

At the heart of this fun and engaging 
campaign is an important cause – a fight for 
children to have more quality time with their 
grandparents.  We want people to join this 
important international movement, working 
together to save lives. 

will suffer a stroke 
in their lifetime

1 in 4 people

*  Data gathered from the pre to post campaign 
questionnaire.



TEACHER FEEDBACK 
Based on responses from 675 teachers from five countries, 
provided between 29th Apr - 9th Jun 2021.

Location of your school?

Number of children IN YOUR CLASS who completed FAST programme? 

How did you implement the campaign?

Town or City with more than 500 
thousand inhabitants

41%

0%         5%         10%         15%        20%       25%       30%        35%        40%      45%

Town or City with 100 to 500
thousand inhabitants

Town or City with 20 to 100
thousand inhabitants

Town or City with less than 20
thousand inhabitants

How much time did you spend implementing the programme?

In the classroom

Delivered virtually to 
children working at home

A mixture of classroom 
and virtual

20%

17%

22%

30+

13%

0%          5%           10%          15%          20%          25%         30%         35%         40%

21 - 30

11 - 20

1 - 10

38%

33%

16%

33%

59%

8%

Parents were positively 
surprised that we raised such 
a serious topic with 9-year-olds

...one student saved 
her mother's life, 
calling an ambulance 
when her mother had 
a micro-stroke.”

5 hours

78% spent five hours 
or more implementing 
the programme with 
their class30%

22%

48%

How did you hear about the campaign?

Why did you decide to take part?

Highlighted by a parent at your school 2%

14%

37%

26%

5%

20%

48%

0%                     10%                   20%                    30%                  40%                   50%

Media coverage

Recommendation from fellow school/teacher

Recommended by the Ministry for Educational

Via the World Record attempt

Social Media

Direct contact from a campaign partner

To be part of a global community/campaign 10%

40%

14%

4%

6%

0%                     20%                   40%                    60%                  80%                   100%

It looked interesting and rewarding for children

Because you’ve been personally 
affected by the impact of stroke

Because it seemed fun

As it can help spread an important message

Because it seemed easy to implement

To support an important cause that can 
make a positive difference

64%

85%

More than 5 hours

Less than 5 hours



Which of these statements do you agree with?

The campaign can help save lives

0%                     20%                   40%                   60%                  80%                   100%

Children passed on the messages 
to their family members

The children enjoyed taking part in the campaign

The campaign materials were a good quality 

The support provided ahead of 
campaign implementation was good

Agree Strongly agree

17% 81%

35% 58%

19% 78%

77%

27% 65%

19%

Would you recommend 
the campaign to others?

Did you receive positive feedback 
from parents about the campaign?

Don’t know

Yes

Agree

No

Don’t know

81%

17%

77%

2%

1%

6%
63%

31%

Did the campaign increase your 
confidence about what to do if 
someone has a stroke?

Do you think that getting 
urgent medical treatment for 
a stroke can have a big impact 
on somebody’s recovery?

22%
8%

92%

96% said the campaign increased 
their confidence about what  
to do if someone has a stroke

98% believe that the campaign 
can help save live

97% said the children enjoyed 
taking part in the campaign 

97% would recommend 
the campaign to others

37% of teachers signed up 
following a recommendation 
from another teacher or school

93% felt the children passed on the 
messages to their family

85% got involved to support an 
important cause that can make 
a positive difference

6 in 10 teachers received positive 
feedback from parents about 
the campaign

Here are some verbatim 
comments from teachers:

“ Parents thanked for us for bringing up 
such an important topic.”

“ I told my friend two weeks ago about the 
campaign and thanks to that, a week ago 
she saved her husband who had suffered 
a stroke. Thanks to her reaction, he 
received medical assistance in 15 minutes.” 

“ The program was received positively by 
many parents. An important message 
organised in a very accessible way for 
young children. Learning while playing.”

“ Parents were very pleased with the 
implementation of the stroke topic. They 
willingly participated in games together 
with children. During online classes, they 
sang the song with us.” 

summary

Strongly agree

Don’t know

Agree

Strongly agree

Strongly agree

Agree



70%

31%

PARENT FEEDBACK 
Based on responses from 417 teachers from four countries, 
provided between 29th Apr - 9th Jun 2021.

Why did you decide to take part?

To be part of a global community/campaign 10%

40%

14%

4%

48%

6%

55%

0%                     20%                   40%                    60%                  80%                   100%

0%                     20%                   40%                    60%                  80%                   100%

It looked interesting and rewarding for children

Because you’ve been personally 
affected by the impact of stroke

Because it seemed fun

It’s a fun and rewarding campaign for children

As it can help spread an important message

It’s easy to take part

Because it seemed easy to implement

It can help spread an important message

To support an important cause that can 
make a positive difference

It ’s an important cause that can make a 
positive difference

64%

85%

77%

What age were your children who 
took part in the campaign?

7

4%

0%            10%            20%            30%            40%           50%

6

5

8

9+

4

14%

11%

12%

24%

43%

Do you live with your parents 
or in-laws?

Have you or do you know a close 
relative or family friend who has 
had a stroke?

Did your child/children seem 
to understand the messages 
being communicated through 
the campaign?

In which ways do you think your child 
learnt through the programme?

did your child/children 
pass on the messages to 
family members?

Did your child/children enjoy 
taking part in the campaign?

Yes

Yes

No

No

70%

31%

Which of the following do you agree with?

11%

They learnt about ways for 
helping loved ones

They learnt to recognise the 
signs of a stroke

They learnt how to react in an 
emergency situation

They learnt/were reminded 
about the emergency 

services number

67%

71%

60%

40%

0%           20%          40%          60%         80%

60% of children 
either showed their 
parent the fAST 
Heroes website or 
the printed campaign 
materials they’d 
been given.

61%

39%

5%

21%

74%

6%

28%
65%

4%

63%

9%

Agree

Strongly agree

Strongly agree

Agree

Disagree

Don’t know

Agree

Strongly agree

Don’t know

Don’t know

25%



Do you think the campaign can 
help save lives?

Would you recommend the 
campaign to others?

What are the main signs of 
a stroke?

Do you think that getting 
urgent medical treatment for a 
stroke can have a big impact on 
somebody’s recovery?

If you see someone having a 
stroke, what should you do 
straight away?

Strongly agree

Agree

Did the FAST Heroes campaign 
increase your confidence about 
what to do in a stroke scenario?

0%         20%         40%        60%        80%        100%

72%

77%

91%
1%

Slurred speech

Weak arm

Drooped face/
mouth

(These symptoms were selected from a longer list of options)

0%             20%              40%            60%           80%0%            20%           40%            60%           80%

2%

19%

5%

Agree

75%Strongly agree

Don’t know

Disagree

Strongly agree

AgreeGet him/her to the 
nearest hospital

Disagree 54%37%

2%

83%

15%

90%

5% 5%

7%

94% believe the campaign 
can help save lives

92% of parents would recommend 
the campaign to others

About a third have parents or 
in-laws that live with them, 
reinforcing the importance of 
knowledge within the household

4 in 10 have a friend or family 
member who has had a stroke

87% said their child passed 
on the campaign messages 
to family members

77% THINK THE FAST HEROES CAMPAIGN 
IS an important cause that can make 
a positive difference

95% felt their child enjoyed 
taking part in the campaign

summary

9 in 10 said the campaign 
helped increase their confidence 
about what to do if somebody has 
a stroke

55%

Don’t know

Call an ambulance

Call a doctor

73%Strongly agree

19%Agree

Disagree 1%

Don’t know 7%

Don’t know

Here are some verbatim 
comments from teachers:

“ The kids have learned a lot - keep up the 
good work, you are doing a good thing.”

“ Thank you very much for this programme. 
We got the whole family involved.”

“ Thank you for the campaign – it’s a 
playful way to inform children about 
important things.”

“ The project is perfect.  We went through 
each ebook together with my daughter, 
even the smaller 5 year old. Both 
daughters enjoyed it and learnt a lot.”



We can save the world, 
one grandparent at a time.

If you would like to get in touch with the campaign team 
then send an email to: pr@fastheroes112.com

To find out more about the campaign, visit www.fastheroes.com 

www.fastheroes.com

